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Bringing Work Problems Home

Employees who aren't engaged in their jobs are more likely
to be unhappy in their personal lives too, according to a

new Gallup study

BY STEVE CRABTREE

Thanks to major social and technological changes, it's now tougher than ever for
employees to leave their work problems at the door when they head home, and vice
versa. New data from Gallup’s Employee Engagement Index offer insight into the degree
to which engagement levels at work may affect employees’ attitudes and behavior away
from the office.

For many employees, it's become almost impossible to maintain strict boundaries
between their personal and professional lives. Cell phones and PDAs ensure that bosses
can reach employees even on the beach. And while high-speed networks allow millions
of workers to avoid traffic gridlock by telecommuting, this technology has transformed
homes into workplaces. Daunting questions, dear telecommuter: When, exactly, does
your workday begin? And when does it end?

The collapse of the dot-com bubble and the onset of recession have also caused
families to blur their work and personal lives. And family working arrangements have
become more varied. A recent review of Gallup Poll data from the last two years finds
that in 63% of households studied, both partners bring home a paycheck, and in about
one-fifth of those households, the wife earns more than the husband (18%) (see
"Husbands Bring Home Most of the Bacon" in See Also). In some instances, less
traditional family arrangements can create stress, as there is still considerable social
pressure on males to be the primary wage earners. So couples under financial pressure
are constantly evaluating which home/work arrangement will be best for all family

members.

Given this rapid change, it seems particularly important to understand how employees’
professional lives can affect their relationships with family members and friends and
their assessment of the quality of their lives overall. One factor that may be underplayed
in the home/work equation is the quality of the workplace itself.

The conditions of their lives

One reason the effects of employee satisfaction have been tricky to assess is that it's
tough to find a measurement that works across a variety of industries and types of
workplaces. Gallup's Q"2 -- a 12-question survey that measures employee engagement
across 12 key workplace dimensions -- removes that obstacle, having been validated
across 10,885 workgroups in 23 industries.

The Employee Engagement Index survey conducted for the Gallup Management
Journal found compelling differences between employees who are engaged with their
jobs (those who identify with their work and actively promote company objectives) and
employees who aren't, in their responses to questions about their personal lives and

their lives in general.

For the most part, Americans rate satisfaction with their personal lives highly: 78% score
their satisfaction at 4 or 5 on a 5-point scale. But engaged workers are much more likely
to respond with 5s (65%) than 4s (27%). "Not-engaged" workers (those who aren't
engaged with their work but aren't actively disenchanted) are less likely to respond with
55 (36%) than 4s (42%). We see the same pattern when workers are asked to rate their
level of agreement with the statements: "l have gotten the important things | want in my
life" and "The conditions of my life are excellent."

ENGAGED EMPLOYEES ARE MORE SATISFIED 4
WITH THEIR PERSONAL LIVES 5

"On a 5-point scale, where 5 is extremely satisfied and 1 is extremely
dissatisfied, how satisfied are you with your personal life today?"”

Engaged 27%
Employees
Not-Engaged 42%
Employees
Actively Disengaged
Employees 34%

It's tough to find underlying connections here. In some cases, workers who have
negative relationships at work -- such as with their managers or coworkers -- also may
tend to have unsatisfying personal relationships simply because they are bad at
relationships. But considering the two survey statements above, it seems reasonable
that a lack of connection with work is dampening respondents’ enthusiasm for the
broader conditions and progress of their lives. In any event, employees who are not
engaged in their roles are more likely to register discontent with their lives in general and
their personal lives in particular.

Behaving poorly

Employees were also asked if there were three or more days in the past month when the
stress of work caused them to "behave poorly" with their families or friends. Here, the big
difference occurs between "actively disengaged" workers (those who are profoundly
disconnected from their work) and everyone else. In fact, it's alarming that just over half
of those who are actively disengaged -- 51% -- respond affirmatively to this question.
That figure drops to 29% among those who are not engaged and further to 18% among
engaged employees.

ACTIVELY DISENGAGED EMPLOYEES SAY STRESS CAUSES Y
THEM TO BEHAVE POORLY WITH FAMILY/FRIENDS o

"In the past 30 days, have you had 3 or more days where the stress
of work caused you to behave poorly with your family/friends?"

Actively Disengaged 51%
Employees

Not-Engaged 299,
Employees

Engaged

Employees 18%

What about the other way around -- that is, do these data indicate that different family
conditions make employees less likely to be engaged at work? Not really. Single and
married people, those with and without children, households with one wage earner
versus two or more -- all have similar proportions of engaged, not engaged, and actively
disengaged workers. Divorced people are slightly more likely to be actively disengaged.
But given the number of disengaged employees who say that work caused them to
behave badly with family and friends, it's possible that work conditions may have
influenced respondents’ marital status, rather than the other way around.

The finding that home-life circumstances make little difference in engagement scores is
no surprise, given that Gallup’'s engagement measure is highly focused on workplace
conditions. But it is useful for managers to know that workers' perceptions of those
conditions aren't significantly colored by factors the managers can't influence.

Conclusion

Traditional family roles may be in flux, but unfortunately some statistics aren't changing
as rapidly. The U.S. divorce rate seems stubbornly fixed at around 40%. What's more,
family violence continues to cost the nation billions of dollars annually in medical
expenses, shelters and foster care, police and court costs, sick leave, absenteeism, and
lost productivity. The employee engagement figures presented here suggest that, for
better or worse, working conditions relate to employees’ home lives. Given that the
personal and professional arenas are becoming harder to separate, recognizing and
understanding the emotional links between the two -- and determining how workplace
conditions can best promote harmony between them -- can potentially improve
employees’ lives at work and at home.
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Results of this survey are based on a nationally representative sample of about 1,000
employed adults aged 18 and older. Interviews conducted by telephone during October
2000 - March 2003 by The Gallup Organization. For results based on samples of this
Size, one can say with 95% confidence that the error attributable to sampling and other
random effects could be plus or minus three percentage points. For findings based on
subgroups, the sampling error would be greater.

AUTHOR(S)

Steve Crabtree is a Senior Editor and Research Analyst at Gallup. He is the lead

editor of Gallup's State of the Global Workplace reports.

RELATED TOPICS INCLUDE: EMPLOYEE ENGAGEMENT, GALLUP BUSINESS JOURNAL, GBJ SURVEYS

REPORT

Discover a valuable tool for business owners,
policymakers and investors to reliably assess
companies' potential for growth.

The Five Conditions Assessment

Subscribe to The Week in Charts and real time alerts.

Stay up to date with our latest insights.

SIGN UP

RECOMMENDED
BUSINESS JOURNAL JUN 14, 2007 BUSINESS JOURNAL APR 13, 2006 BUSINESS JOURNAL DEC 8, 2005 BUSINESS JOURNAL JUN 8, 2011
Beyond the Blackberry Your Job May Be At Work, Feeling Good A Threat to German
A heads-up to marketers: Handheld- Kllhng YOU Matters GI'OWth

device users are willing to buy online and

to pay more for the right brand. These and We all know that workplace stress is hard Happy employees are petter equipped to Germany's ec?onomy, the Iargest'in the

other findings were uncovered by a... on our health. But recent research handle workplace relationships, stress, European Union, has stalled. Various
suggests it can actually be deadly. In this and change, according to the latest Gallup regional and global factors are
interview, a leading expert on... Management Journal survey... contributing to the country's decline...

Methodology About Us Media Inquiries

Center Careers Gallup Speakers

Senior Scientists : Subscribe to Our Latest Insights
Locations Customer Support

Trends A-Z News Your Email Address
George Gallup
flvlin JOf o

Store

Copyright © 2022 Gallup, Inc. All rights reserved. Privacy Statement | Cookie Preferences | Legal | Do Not Sell My Personal Information

Gallup uses Cookies to ensure the best website experience. Continuing without changing Cookie settings assumes you consent to our use of cookies on this

device. You can change this setting at any time, but that may impair functionality on our websites.

Privacy Statement Site Terms of Use and Sale Product Terms of Use Adjust your cookie settings.


https://www.gallup.com/subscribe.aspx?g_source=Newsfeed_Subscription&g_medium=link_newsv9&g_campaign=item_1078
https://www.gallup.com/people/SteveCrabtree.aspx?a=100036
https://news.gallup.com/topic/employee-engagement.aspx
https://news.gallup.com/topic/all-gbj-headlines.aspx
https://news.gallup.com/topic/gbj-surveys.aspx
https://news.gallup.com/businessjournal/27646/Beyond-Blackberry.aspx
https://news.gallup.com/businessjournal/22375/Your-Job-May-Killing.aspx
https://news.gallup.com/businessjournal/20311/Work-Feeling-Good-Matters.aspx
https://news.gallup.com/businessjournal/147875/Threat-German-Growth.aspx
https://www.gallup.com/
https://www.gallup.com/178685/methodology-center.aspx
https://www.gallup.com/seniorscientists/171815/senior-scientists.aspx
https://news.gallup.com/poll/trends.aspx
https://www.gallup.com/corporate/178136/george-gallup.aspx
https://www.gallup.com/corporate/212381/who-we-are.aspx
https://www.gallup.com/careers/
https://www.gallup.com/corporate/212117/global-offices.aspx
https://news.gallup.com/home.aspx
https://store.gallup.com/
https://www.gallup.com/270188/contact-us-general.aspx
https://www.facebook.com/gallup
https://www.twitter.com/gallupnews
https://www.linkedin.com/company/gallup/
https://www.instagram.com/gallup
https://www.youtube.com/channel/UC2dTfkMAnI7_kco6QK7sQuA
https://www.gallup.com/corporate/216134/media-inquiries.aspx
https://www.gallup.com/corporate/311051/gallup-speakers.aspx
https://www.gallup.com/270002/customer-support.aspx
https://news.gallup.com/privacy
https://news.gallup.com/businessjournal/1078/bringing-work-problems-home.aspx#gcbShowPreferences
https://www.gallup.com/legal.aspx
https://www.gallup.com/315998/ccpa-do-not-sell-my-information.aspx
https://www.gallup.com/home.aspx
https://news.gallup.com/home.aspx
https://www.gallup.com/privacy
https://www.gallup.com/terms
https://www.gallup.com/ProductTerms
https://news.gallup.com/businessjournal/1078/bringing-work-problems-home.aspx#gcbShowPreferences

